Defining the Term Brand

Brand is the personality that identifies a product,
service or company (name, term, sign, symbol, or
design, or combination of them) and how it
relates to key constituencies: customers, staff,
partners, investors, etc.
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Brand Tools to Build

Resume &
Cover Letter

? Linkedm Social Media Sites

Elevator Pitch Networks

Dress, Language, Voicemail &
Attitude Email Signature

Your Name = MBA Class of 2015 = UNC Kenan-Flagler Business School
cell 919.222.5555 = first_last@kenan-flagler.unc.edu = www.linkedin.com/in/yourcustomURL
Shaping Leaders & Driving Results
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Social Media’s Big 6

Linked m You don’t need to be everywhere, choose
which networks are most important to you

and fully engage
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You have to be where your network hangs
out and gathers

f Visuals matter, curate what you do into
video and visual media

Think about what recruiters are looking for;

visibility, differentiation, consistency, and
appropriateness

Adapted from Lindsey Pollak presentation, 6/27/13
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(Re) Consider Your Web Presence

Woman Blasts Her Boss n 130114 n
Q) 0'G 1 HATE MY JOB!! My boss is a total perwy waster
P always making me do #a stuff just to msa me offl! wamER!
B Yesterdasy at 18:03 * Comment - Like

‘ ﬁmnmmfathQm
me on here’

Festly, don't flatter yourself, Secondly, you've worked here §
months and didn't work out that im gay? 1 know | don't prance
around the office ke a queen, but it's not exactly a seaet.
Thirdly, that Y stuff is called your 'job', you know, what
pay you to do. But the fact that you seem able to filiup the
smplest of tasks might contribute to how you feel about it.
And lastly, you also seem to have forgotten that you have 2
weeks left on your 6 month trial period. Don't bother coming in
tomorrow. Il pop your P45 in the post, and you can come in
whenever you lke to pick up any stuff you've left here, And
yes, im serious.

Yesterday at 22:53

Google yourself

Consider setting up Google Alert
for your name

Lock down personal blogs
Re-check privacy settings on
Facebook, YouTube, etc.

Be smart about your social
network and web postings,

e.g. Yelp, Twitter, Instagram, Vine
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Don’t Forget about Email

* Does it have a purpose?
* |s it professional?
=N  |sit clear and concise? (if it will take more than
| three scrolls on a smartphone, it is too long!)
* |s the person/company name spelled
correctly?
* Do you have a professional signature line?
* Are you really sure you're ready to hit send?

Your Name = MBA Class of 2015 = UNC Kenan-Flagler Business School
919.222.5555 = first_last@kenan-flagler.unc.edu = www.linkedin.com/in/yourcustomURL
Shaping Leaders & Driving Results
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Texting & Your Brand

. -
© Messages '

* Spell out words—no OMG or LOL!

“Hello Ms. bsm=m, thisis

* Avoid emoticons Jonathan Y from
. . KPMG. | just wanted to
e Keep it short & professional confirm your interview at

- 1:30 pm tomorrow.

* Proofread before hitting send;
watch out for auto correct

* Double check that you're sending
the message to the right person




Voicemail Branding

Create a professional greeting
Keep voicemail messages short &
professional

Have a script/outline prepared
Be ready for the person to
answer!
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Dress & Your Brand

* Dress says a lot about who you are,
so you need a professional wardrobe
(including shoes)

* When in doubt, dress conservatively.
It’s always better to be over-dressed
than under-dressed

* If you’re unsure, ask (Career Mentors,
2nd years, Peers)

* Dress appropriately for all events—
including Company Presentations
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If You Forget Everything Else, Remember...

build and
Be maintain
. your brand
Strategic with

purpose

you always
project your
brand — and Be

that of Professional
Kenan-

Flagler

everyone is
Be interesting —
and people

Yourself respond to
authenticity




